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Agenda

About me

AI in the design process

AI for learning

Ethics and responsible use of AI

Q&A
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Senior Digital Designer @Kvalifik

riziki@kvalifik.dk

+45 23 90 90 19
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● MSc Design & Innovation from DTU Lyngby

● In Kvalifik for 5 years

● UX, UI, Graphic Design, Illustration, Branding, 3D, 

Motion Design, Webflow, No-Code Development

RIZIKI NIELSEN

2022 Webflow Speed Build top 16

2023 Webflow Speed Build 3rd place

About me_

https://www.kvalifik.dk/
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About Kvalifik_

Kvalifik is a digital innovation agency based in Copenhagen. 
Since 2015, we have helped startup companies, NGO’s and 
corporates realize their digital ambitions in the form of 
websites, web platforms and apps. We do this with agile 
development methods, modern web technologies in the 
toolbox and a constant focus on the value that we build has 
for the users in the end.

Webflow has been our weapon of choice since 2020. We have 
5 certified Webflow experts on our talented team and are 
proud to be the first agency in the Nordic countries to 
become a Webflow Enterprise Partner.

WE GIVE CHANGEMAKERS 
DIGITAL SUPERPOWERS
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AI in the Digital 
Design process
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Design process

MidJourney
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an 80s magazine ad for a toy drone quadcopter, retrofuturism 
--ar 16:9

professional photography of sheep on a farm 
in Uruguay, green environment, mountains, 
golden hour, 4K, analog --ar 16:9

a car transport truck carrying 7 Tesla Model 3 cars 
--ar 16:9

studio photography of a trendy danish man, creative professional, welcoming features, street style, merino wool 
turtle neck, washed colors, studio lighting, expensive fabrics, pastel studio background, fashion photoshoot, 
[Nikon AF-S Nikkor 50mm F/1.8G] --ar 8:9 --style raw

Replacing placeholder photos



│8photography of a shiny bald head, with 
a melted icecream cone on top, outdoor 
environment at the beach --ar 4:3

Visual input for moodboards

blocks streaming into abstract space, 
colorful purple energy, neon glow, 
futuristic, fast

photography of a truck driver's tramp 
stamp tattoo on his lower back, very 
hairy, white t-shirt and blue jeans, 
outdoor environment --ar 4:3

a beige oversized crewneck with a print for 
a digital agency designing and building 
websites, developing custom apps and 
providing innovation consulting, using 
purple as the primary color, nordic 
inspiration, playful and techy patterns 
--ar 4:3 

a group of creative business people working together 
around a table; topview; collaboration; joyful; 
painting style Jean-Michel Basquiat --creative
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Unique personas

a persona portrait photo of a man, 25 - 
35 years, danish, car dealership, 
professional smile, Canon RF 50mm F1.2, 
bust shot, bright environment, 
photography
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Design process

Relume
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Relume

Sitemap

JewelML.com offers a 
Personalization-as-a-Service (PaaS) 
platform designed to enhance e-commerce 
through advanced personalization 
techniques. Their services focus on 
delivering cutting-edge personalization 
across product recommendations and 
search functionalities for online 
businesses of all sizes and languages. 
This is achieved without the engineering 
and maintenance overhead typically 
associated with traditional vendors.

We want the following pages:

Home, Product, Why Jewel ML, Industries 
subpages, blog, integrations, case 
stories, case story subpages, pricing, 
company, contact, terms and conditions, 
career
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Relume

Wireframe + Placeholder copy
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Relume

Wireframe
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Relume

Wireframe



│15

Design process

ChatGPT
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ChatGPT

Drafting an interview guide
https://chat.openai.com/share/5776459a-b265-416e-963e-8aafa53358a5 

https://chat.openai.com/share/5776459a-b265-416e-963e-8aafa53358a5
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ChatGPT

Processes and checklists



AI AS AN ACCELERATOR 
FOR PROFESSIONAL 
DEVELOPMENT
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Learning

ChatGPT
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Learning
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ChatGPT

Answering specific questions
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ChatGPT

Explain
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ChatGPT

Expert review
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PROVIDE CONTEXT AND EXAMPLES 
WHENEVER POSSIBLE

THE RESPONSE CAN ONLY BE AS 
GOOD AS THE PROMPT



CONSIDERATIONS, 
ETHICS AND 
RESPONSIBLE USE



│

Considerations

Hallucinations
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● It’s not a search engine, 
sometimes it will make up 
things

Do:

● Always be critical when 
dealing with facts

● Fact check
● Ask for inspiration
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● Not a lot of confirmed data
● Around 3 - 15x a Google Search, but that’s not a 

fair comparison
● Still early to assess (ChatGPT less a than 1.5 years)

Do:

● Avoid making unnecessary prompts possible

Considerations

Power usage
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Ethics

● Questionable data sources for training data
● “It’s like referencing other art” or is it…
● Custom models trained on specific copyrighted material

Do:

● Consider purpose of the imagery i.e. will this be part of the 
final product?

● Be mindful referencing specific artists when prompting
● Form your own opinion on what is ethical

Art and copyright
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https://www.youtube.com/watch?v=5Viy3Cu3DLk 

https://www.youtube.com/watch?v=5Viy3Cu3DLk


DEMO
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Feel free to connect_
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Senior Digital Designer @Kvalifik

riziki@kvalifik.dk

+45 23 90 90 19

RIZIKI NIELSEN

https://kvalifik.dk
https://www.linkedin.com/in/riziki/
http://x.com/justriziki
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