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1.Jakob’s Law 

2.Fitts’s Law 

3.Hick’s Law 

4.Miller’s Law 

5.Postel’s Law 

6.Peak-End Rule 

7.Aesthetic-Usability Effect 

8.von Restorff Effect 

9.Tesler’s Law 

10.Doherty Threshold 

11.With Power Comes Responsibility 

12.Applying Principles in Design
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Jakob’s Law
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Mental Model
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Takeaways

1. Expectations 
2. Existing mental models 
3. Minimize discord
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User Personas
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Peak-End Rule
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Cognitive Bias
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WHEN MORE PAIN IS PREFERRED TO LESS: ADDING A BETTER END
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https://www.youtube.com/watch?v=7W3mFWZ72oA


JON YABLONSKI | JONYABLONSKI.COM



Journey Maps
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Takeaways

1. User Journey 
2. Peak Moments 
3. Experience Recall
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Hick’s Law
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Cognitive Load
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Takeaways

1. Minimize choices 
2. Smaller steps 
3. Provide recommendations 
4. Progressive onboarding 
5. Simplification
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Card Sorting
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Power & 
Responsibility
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OPERANT CONDITIONING CHAMBER, AKA “SKINNER BOX”
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INTERMITTENT VARIABLE REWARDS
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INFINITE LOOPS
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SOCIAL AFFIRMATION
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Daily Active Users (DAU)

Monthly Active Users (MAU)

Time On Page (TOP)

Time On Site (TOS)
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Quantitative data tells us lots of useful things
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Except for why users are behaving a certain 
way or how the product is impacting their lives
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Applying 
Principles
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Design 
Principles
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Q&A 💬
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